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Time:3 hrs. ,t.,.=. _1" Max- Marks:100
Note: I. Answer any FOaRfqU.gnffitionsfrom Q.No.l,'ro 7-

2. Q.No. I is compzlsoffi'= .,i:
.,\l ;I a. What is Digital Marketing? ,s,.. 
':ir&u:i 

- "*/' (03 Marks)

b. What are the difference between tr.atlltional and digital marketiltg? (07 Marks)

c. Explain P-O-E-M framework. _ 
- 

,r _ 
* 

.. 
* (10 Marks)

2 a. What is display advertising?g ." 
"-o,' (03 Marks)

b. Explain different pricing m6*d&:S for display advertising. .r" (07 Marks)

c. Explain various targetinffithods. 
n., 

'tTT*' (10 Marks)

3 a. What is search advcrtiSfuig? - 
".-.'" (03 Marks)

b. Why is adparkingffiortant? ' (07 Marks)

c. Explain the so@ffi0dia strategy cycle- " 
(10 Marks)

4 a. What is Sndfl$at, ''*',-.'- (03 Marks)

b. Why sh"efiid u have Instagram-in your social media plan? (07 Marks)

c. Name any",five types of Facebook adverts and explain th-gir+trrurpose. (10 Marks)
i' 

{; ""\5 a. What is Mobile marketing? 
"1$. 

df-+* \ (03 Marks)

b. Explain the various text a]rd voice based tools availap")e in mobile mark6.l&ing. (07 Marks)

c. fxphin mobile marketing,futures in detail. - 
_*"o (10 Marks)

6 a. Define search engine optimization. d''1. (03 Marks)

b. Explain how seargh engine works. ;'&nu,' " ,,,"'",,ri,*.llr:' (07 Marks)

c. Deicribe the ke,y+iietrics associated vyjtltyeb behavior ana-I . (10 Marks)

7 a. What is web anatyicsf (03 Marks)

b Explain the obntent strategy thq&Jyffi for Linkedlao#. (07 Marks)

c. rxpraia,,;{*ievarious extensigffi iihitaute in a seardhsid. (10 Marks)

rilsi:ir:i ' a& i.=CASE sruDY (,coppulsgry)
eriet acti6ft had an ituffi5\@d formula that-rg;poved tough stains. But the challenge was that

,,,,, rr*.rs were no;iniercited in such copqunication. Most scadinavian consllmer thought

- 
*t'd'
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Questions:
a. Consider you are the.,digital marketing lead of same company. How would you use display

advertising to gpmote Ariel new product? (10 Marks)

b. Consider lou.iii itt. digital-marketing lead of same company. How would you use YouTube

advertising to'ffitimote Ariel new product. (10 Marks)

::,:'

,:..

,ri.#qrlsurlors were no;inie€ited in such cd;iynunication. Most scadinavian consumer thought

I .;-tn.r. is no differe.p$b etween detergenikands. The category showed lack of interest with

-''lot of clutter andffie in communieBti6h-
Research shoqredffiat there werermlhe than hundred thousand blog posts in Sweden alone

on lfr. subjffif hundry educatbril Most of these posts were related to removal of tough

stains. Ari$l"Hecided to focus.on-tough stains. The objective of the campaign was to prove

that arial actilift has the powef to remove tough stains.
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